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Overseas Chronograph
Perpetual Calendar Boutique
New York, $67,000

A multi-complication 80-mm Vacheron
Constantin pocket watch, ca. 1930s,
owned by Egypt's King Farouk

VAC H E R O N  C O N STA N T I N  B R I N G S  M O R E  T H A N  2 5 0
Y E A R S  O F  H I STO RY  TO  M O D E R N  WATC H M A K I N G
B Y  K E I T H  W .  S T R A N D B E R G

VACHERON CONSTANTIN HOLDS THE DISTINC-
TION OF BEING THE OLDEST WATCH COMPANY
WITH AN UNINTERRUPTED HISTORY. Since its foun-
dation in 1755, this Swiss company has never stopped
making timepieces. Such a prestigious firm might be
excused for trading on its notoriety, but to its credit,
Vacheron Constantin has not stopped working hard to
improve upon its products, introduce new and innova-
tive designs, explore cutting-edge materials, investigate
new ways of working and more.



C I T Y  A N D  C O U N T R Y
With two manufacturing facilities, one in
Geneva and the other about 45 minutes
away in the Jura Mountains’ Vallée de
Joux, Vacheron Constantin brings to
bear incredible resources. Here, all the
brand’s components are manufactured to
exact tolerances and with incredible
attention to detail. While, in Geneva,
highly skilled workers finish, decorate and
assemble these components and regulate
the completed watches.

Between the two impressive facilities,
Vacheron Constantin can produce just
about everything in house, and the brand
is working to expand in the Vallée de
Joux. Vacheron Constantin CEO, Juan-
Carlos Torres, has confirmed that a new
building, three times the size of the cur-
rent facility, will be operational within
two years.
“The Vallée de Joux facility is mostly

research and development, using the
extremely highly skilled population of

the area to manufacture the majority of the
components of our movements,” confirms
Hugues de Pins, president, Vacheron
Constantin NA. “In Geneva, we have the
headquarters and the watchmaking pro-
duction. All our watches are assembled in
the Canton of Geneva, so we are compli-
ant with the Geneva Seal criteria. Under
the same roof, we have assembled a lot of
expertise and craftsmanship, because we
also have the Métiers d’Art workshops, with
an enameler, gold engraver, gemsetter and
a guillocheur. We want not only to master
high watchmaking, we also want the deco-
rative arts to be right here. This is impor-
tant in terms of creation, but it’s also
important when it comes to restoration.”
One amazing thing, especially for a

brand that has such a long history, is that
Vacheron Constantin maintains the abil-
ity to service and restore any watch it has
produced since 1755. “It’s important to
keep all this capability in house so we
can continue to service all our watches,”
says de Pins.

Vacheron Constantin's Geneva headquarters

Watchmakers at their benches in Geneva

“When you own a Vacheron
Constantin watch, you are
sure that you have a watch
with tradition.” 

—JUAN-CARLOS TORRES

A dedicated department at
Vacheron Constantin, known by
the name Atelier Cabinotiers
Special Order, is available for
customers seeking one-of-a-
kind, made-to-order timepieces.
Clients may place orders for
exactly the watches they want,
up to and including a made-to-
order movement. For the rest of
us, Vacheron Constantin has intro-
duced a program that allows cus-
tomers to customize the Quai de l’Ile
line of watches. “It's the first time a
high watchmaking brand has offered 
this kind of personalization,” says 
Christian Selmoni, product marketing
director at Vacheron Constantin. 
Customers choose combinations of 
materials for the seven-piece case, dials 
in various colors and featuring the latest
security printing technologies, movement
finishing, strap color and material and
much more. In all, there are more than 
400 different combinations possible.

Historiques
American 1921
Boutique New
York, $33,700

119
12:2011 |  WATCHJOURNAL .COM

Patrimony Traditionnelle
Calibre 2755 Boutique
New York, $678,500

SPEAKING UP
FOR BESPOKE



S W I T Z E R L A N D  
A N D  A M E R I C A
This year, Vacheron Constantin celebrat-
ed the grand opening of its first North
American boutique, located at 729 Madison
Avenue (at 64th Street) in New York City.
“For us, the opening is a very symbolic
and strategic decision,” says de Pins.
“The choice of New York for our first
boutique in the Americas is not a coinci-
dence. Because there is a long history
between Vacheron Constantin and New
York City, it is extremely meaningful.” 
The company set its sights on America in

1831, as part of an overseas expansion initi-
ated by Jean-Jacques Vacheron, grandson
of the founder. Vacheron wrote a letter to his
agent in Italy, saying he should learn
English, because the company was going to
be opening up the US market. The first US
agent was in New York by 1832, and
Vacheron has been making timepieces for
New York customers ever since. “Now, 179
years later, we have finally opened a store on

Madison Avenue,” de Pins says proudly.
“This is the result of the vision that Vacheron
Constantin had a long time ago. It reflects a
desire to be closer to our customers, to
deliver the Vacheron Constantin experience
and Vacheron Constantin service.”

The Madison Avenue boutique

Celebrating the opening of its first US
boutique, Vacheron Constantin has
launched an online initiative to publish
never-before-told stories from its nearly
180 years in America. “The American
Heritage of Vacheron Constantin” 
features the stories, sourced from the
company’s archives in Geneva, of famous
American Vacheron Constantin owners,
such as Henry Graves Jr., James Packard,
Julia Ward Howe and many others. In
addition, US-based collectors and enthu-
siasts are invited to contribute personal
anecdotes about their own Vacheron
Constantin timepieces. Find it all at 
americanheritage.vacheron-constantin.com. 

Vacheron Constantin's
American Heritage site

AMERICAN
HERITAGE
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H I S T O R Y  A N D  F U T U R E
Vacheron Constantin’s range extends
from regular production watches to spe-
cial limited editions and unique pieces, all
conceived, designed, manufactured and
finished in its own facilities. “When you
own a Vacheron Constantin watch, you are
sure that you have a watch with tradition,”
says Torres. “We are a brand with more
than 250 years of history, but we are dedi-
cated to building the future as well.” 
855.729.1755, vacheron-constantin.com
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Vacheron Constantin regularly introduces special watches, true objets d’art, from
its Métiers d’Art range. One year it was dials featuring miniaturized, recreated
antique masks from around the world, a tour de force of hand-executed
artistry. This year, it was Japanese maki-e enamel decorating the dials of an
exclusive series. In addition, Vacheron has the capability to create miniature
painting, special diamond settings, engraving and more. Vacheron constantly
innovates by reaching back into the past, rediscovering traditional tech-
niques and applying them to its watches.

“We want not only to master high watchmaking, we
also want the decorative arts to be right here.”  

—HUGUES DE PINS

ART FOR ART’S SAKE 

Métiers d'Art
Symbolique des
Laques Kame Kaéru
Koi Collection


