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An icon is a very recognizable
and longstanding success story.
No actor becomes an icon after
one movie, and no product is
considered an icon if it hasn’t
passed the test of time. Despite
how difficult it is to achieve
icon status, icons are all
around us.

There are icons in vehicle
design, like the Ford Mustang,
the Chevy Corvette, the Aston
Martin DB, the Ducati 996,
the BUW 1200GS, the Harley-
Davidson Road King and more.
Icons in Chinese entertainment
include Bruce Lee, Michelle
Yeoh and Gong Li.

And, there are icons in the
watch industry; watches we
recognize immediately based
on that certain something, a
design that is timeless yet still
modern, evergreen but still
engaging and captivating.
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What makes a watch iconic?

It's not easy to pin down what makes
a watch iconic. A combination of great
design and uniqueness, along with a
dollop of great timing.

And is it luck, happenstance or
planning? Can a watch manufacturer
set out to create an icon, or does
a company just stumble into good
fortune when a watch becomes an

icon? There is no right answer. Some
watches, like the Cartier Tank and
Rolex Daytona, were icons from the
day they were introduced. Other
watches, like the Hamilton Ventura,
the Patek Philippe Calatrava and the
Audemars Piguet Royal Oak, became
icons because of their tremendous
success and their extraordinary
longevity in the brand's collection.
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“I think every ‘serious’ watch companies is trying to create an icon,
but whether it happens is another story,” says Patrik Hoffmann,
president, Ulysse Nardin.

It is debatable whether watch companies
set out to make an iconic watch. The
best icons are perfect manifestations of a
brand’s DNA and have features that are
interesting to both the brand and their
target audiences, and they have enduring
appeal. If the nature of the design stands
the test of time it can naturally become
iconic, a recognizable style of the brand.
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Messing with Success

During the lifespan of an icon, there are
times when a brand wants to update
that watch, or make a different version,
and this can be a minefield. Look at
the Ducati 999, which was an update
of the legendary 996, a design that was
universally panned. Other examples are
any of the variations of the Ford Mustang
that departed from its celebrated roots.

Updating an icon is like an artist that
creates a masterpiece -- it's very difficult
to add to it without changing the essence
of what made it iconic in the first place.
Cartier has been successful updating
several of its iconic watches over the
years, including the Tank, the Pasha and

the Santos. “You have to respect the true
identity of an icon, respecting what makes
this watch so particular and timeless
and bringing modernity to it,” Thierry
Lamouroux, watchmaking marketing
development director, Cartier, says. “If
we take Tank Anglaise as an example,
we can consider that we fully respect
the Tank codes drawn by Louis Cartier
himself in 1917: parallel brancards,
Roman numerals, blued-steel sword
shaped hands. But, in 2012, we went even
further in integrating the crown to the
brancards, making the case completely
pure. It gives even more sense to this icon
and continues the Tank story that never
stops.”
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Piaget recently updated one of its
iconic pieces, the Piaget Polo, with
great success. “The launch of Piaget
Polo was a revolution, in the sense
that it was proposing a new attitude
in high luxury: a casual way to wear
gold and sometimes diamonds,” says
Philippe Leopold-Metzger, president,
Piaget. “To achieve this goal, its
aesthetic had to be cleverly designed.
Its success shows that it was. We have
been able to evolve the Polo from an
all-gold watch to a titanium watch on
rubber, while still keeping the codes
of the line. But at the same time the
plain gold models have very subtly
changed through decades and keep
intact the main stylistic features of the
original.”

The icons we have chosen here have
never lost their way. Cartier, with its
Tank, has successfully morphed the
original into a host of designs. The
Royal Oak from Audemars has had
a number of variations and limited
editions and is still going strong. Even
Hamilton has updated the Ventura,
while still keeping the original in its
catalog (and that original is still a best
seller).

Here is Fortune Character's list of the
top iconic watches of all time. What
watches do you consider to be icons?

“RE” WS,
nEs

lcon B E BINEmEI, Ex
SEERNY A B S HER
fiff: BEpL2 IR EEHRA
HOMRR, s H Rl &
. BEEM-FEMAIET, 9%
(—AEZE] 7999 & _H{Eie N
RN MR S hE
PR, (HIX LG AR5 54
G A E .

“iﬁ‘ ”

TSR 2 S
P E RS E T AEGR
T BRI, R
TR, WA R
A R S T
B, XA

A Cartier Tank Anglaise 2013

(Tank) . “WH " (Pasha) . “Z 4%
" (Santos) ., RMBIEFEMIGFH LR

iThierry Lamouroux i#d. “4E 45 — F &
BENIHREY T, WiSe S OTE B I
i, BEEPMERNE, BT8R Tank
Anglaise K5t , BINEHH KT ST - £
HOA N ETFIONT SRR TS . AT
Tt , BEEry, EOTPIEMIEEH (.

EERAHI, 1917 FEHYTank RAHEIAFE
%, HBreguet hands, XFgH WV FRHAH

P Piaget Polo
Original

=
/ Prar]
T —— i .

.. —
-

stftMoon hands, HAFFEUEITEFREE A
L) o (BAE2012 FFTHE, BAE R
(KEH) NN, BEURIMILTE A 1
VEE T T I 9 2 s i B VRS T X028
THEH. SIS, 1B R HIE 2
BIAESE, 7

H B B Ut R M 5 7 — A A LR B
Piaget Polo, {H &% =l #¢Philippe Leopold-
Metzger ¥i: “1979 4E #E H fYPiaget Polo
FYE—mEdy, ENEmEREL TS
WE, S IR EE RS
WA, T XS A B IX—RR, e
O AR I0 N AIE T X . B AYPiaget Polo
EAME SIS, [E5RET
RS AR UASAKES 7

FAEX B RERY) L ME L A S 2
TREFR LR, R A Tank 2410 b A
%, HHRERIIEE 1 A AT HLHE,
Royal Oak AMUEHAMRE , IHIREFTY
wit, HETESLIER.  md R/ Hp 5
#r 7 Ventura, AMBRE T EIGEHIHE,

BESMASGRIT .

e 5 AR H 20 J o B AR 8 1 T
R WAMEXBEFIRAIIIN, —Eii
Jpit R icon SCAE-----

Piaget Polo
45mm 2013



New Icons

Watch companies are constantly
working to produce their next icons.
Here are three watches that have
the chance to really become iconic,
lasting, classic designs.

The A. Lange & So6hne Lange 1 — classic,
clean and unique.

The Corum Admiral’s Cup — a staple
in Corum’s collection, with many
different variations, but all of them
immediately recognizable as Admira’s
Cup.

The F.P. Journe Souveraine Chronometre
Optimum - its distinctive design is like
nothing else on the market.

A FP Journe Souveraine
Chronomeétre Optimum
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Fortune Character New Watch 1:
The Hermeés Atmos

Recently, I was invited to Paris by Hermes,
and I assumed that they were unveiling
a new watch prior to the BaselWorld fair.
When I walked into the exhibition area,
I was surprised to discover very modern
crystal spheres set up throughout the
hall. Turns out the introduction was not
a new watch, but rather a new Hermés
interpretation of the famous Jaeger-
LeCoultre Atmos clock.

Invented in 1928, the Atmos is the closest
thing to a perpetual motion timepiece ever
conceived. Wound by the expansion and
contraction of a gas-filled capsule — the
capsule expands when the temperature
rises and contracts when it falls -- the
Atmos is delivered to the client with an
astonishing one year power reserve.
According to the watchmakers in Jaeger’s
Atmos department, a difference of one
degree is enough to wind the clock for 48
hours.

A New Watch Hermés Atmos

Hermes is no stranger to working with
Jaeger-LeCoultre, having collaborated on
watches from the 1930s to the 1970s. “We
deeply respect their high craftsmanship
and their values,” says Luc Perramond,
president, Hermes. “It is a great
accomplishment to renew our historical
ties with such a unique masterpiece
like the Atmos Hermes table clock. Both
Houses are sharing the importance of high
craftsmanship and respect the history
which makes this collaboration as an
obvious opportunity. The Atmos Hermes
clock has given us the chance to work on
an exceptional design in order to host the
unique Atmos movement from Jaeger-
LeCoultre. This has been an opportunity
for all of us to express our creativity and
high level of craftsmanship.”

The very cool design is a crystal globe that
surrounds the Atmos movement, using
the double overlay technique (coating
layers of crystal over each other, giving a
three-dimensional effect). The result is a
fascinatingly futuristic design which uses

circles of clear glass against white enamel,
allowing a view into the Atmos movement.
The globe is painstakingly manufactured
by the glassmakers from Les Cristalleries
de Saint-Louis, founded in 1586, a
company owned by Hermes.

Only 176 pieces of this stunning clock
are being made, exclusively through
authorized Hermeés retailers. Retail price:
30,000 chf.

SRS

(=) ES=SH

FE R NS T 2D T BN E
VEo, BRI 17 LS IR | A7 R AT Bk
HZE s A O e, (B 3GE T T
HIFEE AN BN KT T B
HIERTE K s e, IXLEFR ST AR R 2
EHERE: XN —HELAE,
MiEZ X5 (Jaeger-LeCoultre ) 3
HE SR TSR



HEAET1928 SR S B2 IR EBTHIRY IE L
I, HAURAE AN NI . Jo 75 ek
HE, TOWRUi i L SO s s (5

MR RN TR A UK, SURBEIAES
fEYES A G A e oY 7) D o
USRI SR =GN a8 =1 7Sk AN i
A EiE, HLFERGH R, ©
INFRIAE HERs—ERYzhRE;  mfefRZx,
N AR R RELL B 48 /NI

ZEHSRGIIAREL, WENETEM20
2030 FEARHFLLZET0 F 0, B

Fortune Character New Watch 2:
The Mondaine Stop2Go

One of the coolest watches I have ever
owned was the original Mondaine Stop-To-
Go, a watch that perfectly mimicked the
Swiss Railway clocks — all the train station
clocks in Switzerland are synchronized
each minute, all the second hands across
the country stopping for a long, two-
second beat at the 12 o’clock position,
then continuing on. It’s a very cool feature,
both in the clocks and on that watch.

Unfortunately, Mondaine discontinued
that watch due to the engineering
challenges of making the second hand
stop every minute. Now, Mondaine has
solved the problems and is reintroducing
the timepiece, now christened Stop2Go,
and I can’t wait to get my hands on this
watch.

The dial uses the famous Swiss Railway
Clock design (Mondaine is the Official
Watch of the Swiss Railways), which is
cool, iconic and traditional yet modern at
the same time. Keep an eye out for this
watch. At around $700, it’s a real treat.
www.mondaine.ch
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What Makes Them Tick: Emmanuel Chriqui on
Watches and Design

Emmanuelle Chriqui is best known for her role as Sloane
on HBO’s successful series “Entourage.” Born in Montreal,
she got her big break at the tender age of 10 in a McDonald’s
commercial.

In addition to “Entourage,” she has appearing in movies, TV
shows, theater, video games and voice overs, and she is now
an international ambassador for Baume & Mercier.

And her latest hat? Strap designer.

“I designed the new Linea straps with the Baume & Mercier
team,” she says proudly. “Ten months ago, I came to Geneva,
and we went through the whole line, I got a complete history
lesson and I saw how things were made. These straps are
designed to be worn from April to September, so it's perfect
for spring and summer. They come in white, taupe and
orange, and the straps are really easy to change.”

“It was really fun and I am really happy,” she continues. “It
was my first foray into design and I would love to do it again.
I have such a great collaboration with Baume & Mercier and I
would love to do more.”

V¥ Emmanuel Chriqui

Chriqui comes by
her love for watches
naturally, as her
father is a big watch
lover. “I love watches
because, other than
the fact they tell time,
they are another piece
of wonderful jewelry,”
she details. “They are
statement pieces, you
can wear something
big or something little
and elegant, and it
really puts the outfit
together. My father
has a nice collection of
watches, so I've always
been surrounded by
watches.”

An actress’s life is
governed by time, so a
watch is a necessity in
order to be on time to
auditions, rehearsals
and performances.
“Time plays a huge
role in my life,” she
admits. “I have been
doing theater in New
York, and time is such
a huge factor. We have
a one hour call, a 45
minute call, all the way
down to the actual
start of the show.

<« Baume &
Mercier
Linea Strap

“It’s amazing to say that after all these
years, acting still is my greatest joy,” she
continues. “Waking up each day prepping
myself for the shows is enough to get me
up with a smile on my face. I am really
amped for the day and I love the moment
when I walk into the theater and start the
ritual, psyching myself up to have a great
show.

“The beauty of acting and make-believe is
that time seems to stop,” she adds. “When
I am on set and I am just doing what I
love to do, even on the longest day I can’t
believe that it’s gone by so quickly. Time
really seems to vanish.”

Chriqui remembers her first watch, a
Guess watch with a thick bracelet which
her Dad bought her. Now, working with
Baume & Mercier, she has her pick of the
collection. “I have a custom Linea that is
so beautiful, which is understated and
elegant,” she says. “It is on the new strap
I designed, which I love. Every time they
bring out a new collection, I see what
catches my eye.”
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A Maurice Lacroix Locomotive

Maurice Lacroix Sponsors Swiss
Railway Engine

To help spread the word about Maurice
Lacroix, the brand has wrapped a
locomotive engine in Maurice Lacroix
colors, with a huge Pontos chronograph on
the side. “This will reinforce our position
in Switzerland, and more people will know
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the brand all over the country,” says
president Marc Glaser. An interesting, and
innovative, idea. I can’t wait to see it on the
rails!
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A Maurice Lacroix President Marc Glaser
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